Knowledge and attitudes about postpartum depression in the Portuguese general population.
This study aimed to characterize the Portuguese general population's knowledge and attitudes about postpartum depression, and analyze its sociodemographic and clinical correlates. A cross-sectional internet survey. Participants were recruited through advertisements on social media websites, in thematic forums and by email. A total of 621 people in the general population (88.1% women) participated in the study. Participants were questioned about sociodemographic and clinical data, personal contact with postpartum depression, awareness of public education campaigns about postpartum depression and knowledge and attitudes towards postpartum depression (outcome variables). The sample presented a good level of knowledge and positive attitudes about postpartum depression despite the existence of some gaps in knowledge and some stereotypes. Personal contact with postpartum depression was associated with higher levels of knowledge (p < .001) and more positive attitudes towards postpartum depression (p < .001) and participants who assisted to public education campaigns reported higher levels of knowledge about postpartum depression (p < .001). Lower levels of knowledge and more negative attitudes about postpartum depression were found in men and older and less educated people. These results show the importance of awareness-raising and education campaigns directed at the general population, particularly focusing on people who can act as the postpartum women's support network (e.g., partners, parents, in-laws), to increase the level of knowledge and to foster more positive attitudes towards postpartum depression.